
 Snapshot from FY 2021 Annual Report 

 

 
 

The Library is open 6 days a week for in-person service, offers curbside pickup, serves homebound and 
outreach patrons, and offers a variety of online services and programming for Library patrons of every age  

 
TOTAL VISITS:      51,320 visitors (serving an average of 171 people each day)  
        50,857 visits to the Library by 17,720 registered users 
             463 visits to the Library’s Outreach vehicles by 687 registered  
      users (daycares, senior facilities, schools, shut-ins) 
          
LIBRARY COLLECTIONS:   132,187 barcoded books 
       20,877 media items (recorded books, music CDs, DVDs, etc.)   
              67 magazine & newspaper subscriptions 
               76 electronic database subscriptions 
      173,177 e-books (text) 
        49,201 downloadable books (recorded) 
          1,990 e-videos 
 
LIBRARY USAGE:      78,395 book circulations 
       15,318 media materials circulations 
            730 magazine circulations 
        52,020 downloadable circulations 
      Total:    146,463 items borrowed      
  
         11,497 books, periodicals, reference, Inter-library loan, and database  
                   services used within Library 
        9,493 internet sessions and 36,347 wireless login sessions 
       
LIBRARY PROGRAMS/EVENTS:                           91 in-person library-sponsored programs for children, adults,  
      general public with 3,588 attending 
               213 Live virtual programs with 4,653 attending 
              209 recorded programs with 3,183 attending 
               210 self-directed programs with 5,945 participants 
                 7 people registered for one-on-one technology training  
              305 uses of public meeting rooms (staff and public) 

        
Return on Investment to Citizens:     78,395 books @$25 average book cost:              $1,959,875  
        15,318 media @ $35 average A-V cost:                 $536,130 
        52,020 downloads @ $10 average download cost:           $520,200 
            730 issues @ $5 average magazine issue:                           $3,650   
       11,497 items @ $10 average in-house usage:                    $114,970 
         9,493 internet sessions @ $2 per session:                   $18,986 
       36,347 wi-fi sessions @ $2 per session:                   $72,694 
          3,588 attendances @ $2 per “admission”:                    $7,176 
         7,836 views of online events @ $2 per view                   $15,672 
          5,945 self-directed programs @ $2 per project                $11,890  
 
      TOTAL COMMUNITY RETURN ON INVESTMENT:            $3,261,243    


